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This call is being recorded.

To receive a copy of the call, please contact
ERIC Member Services at memberservices@eric.org.
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Participation Procedure

e Procedure for audience participation
e Audience will be in a “listen-only” mode

e |f you wish to ask a question or make a comment, please press *6 on
your telephone to “un-mute” your telephone

e After speaking, please press *6 again to re-enter “listen-only” mode
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ERIC’s Antitrust Policy

As a reminder, all ERIC meetings and activities are to be conducted in
full compliance with the ERIC Antitrust Policy. The antitrust laws
prohibit competitors from agreeing on prices to be charged or
otherwise taking steps that harm free and fair competition among
them. While ERIC’s primary mission and activities are entirely
consistent with the antitrust laws, if you have any concerns about a
particular topic or discussion, please raise it with ERIC staff.
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Defining and Analyzing Well-being

Robert Kennedy
Meghan Murphy
Fidelity Investments
October 12th, 2017



Compelling scientific evidence
iIndicates that living long and
living well is most realistic for

those who are socially engaged,
adopt healthy living behaviors
and are able to build financial
security.

Stanford Center on Longevity, “The Sightlines Project,” 2016



What employers are telling us

My employees
aren’t taking
advantage of all
the benefits we
offer them




Defining well-being
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Financial well-being: It’s more than just the money
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The components of the Fidelity Financial Wellness Score
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BUDGET (»]3:1) SAVINGS PROTECTION
= Essential Expenses Debt Payments Household Assets Emergency Fund
% Credit Score Annual Savings Rate Types of Insurance

Types of Debt Pension

SUBJECTIVE

Feelings About
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The methodology for Fidelity Financial Wellness Score
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BUDGET DEBT SAVINGS PROTECTION

15% + 20% + 20% + 15% 70%

OBJECTIVE

10% + 5% + 5% + 10% = 30%

SUBJECTIVE

TOTAL

25% + 25% + 25% + 25% 100%



How financially well are participants?

37%
33%
Percentage o %
of Participants 14 16
81 - 100 61 - 80 41 - 60 0 -40
Excellent ' Fair Needs Attention

Financial Wellness Score®



37%
33%
Essential expenses/take-home pay 24% o 4% 152;
___Debt Payments/gross income 7% 14% 19% 27°%
81 - 100 61 - 80 41 - 60 0 - 40
Retirement savings rate Ed&Hfent Gt Bair Needs Bitention
Total number of loans 1 2 3 4

Household income range 550k - $472.5k $35k - $385k $25k - $252.5k $17.5k - $167.5k



The Financial Wellness Hierarchy*
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Defining well-being
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The most impactful events span all domains of well-being
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Net Negative €3 Net Positive
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Positive

Paid off debt

Started exercising consistently
Got a promotion
Married/moved in w/partner

Meutral

MNegative

Got divorced/separated

Bought a house/condo

Lost a parent

Got a new boss or manager
Birth/adoption of a child
Stopped exercising consistently
Adult children moved in

Took care of sick/elderly family
Reorganization at work

Took on debt

B Morey
B Health

B Happiness

Bl o



Reorg at work

- = 3

new boss,
new #cube.

Please see footnote 1 on the Important Information page

@ 30%+
feel worse
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64% 15% 49%

less happy happiness at less satisfied
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52%
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Divorce/separation

Please see footnote 1 on the Important Information page

57%+  60%+  52%¢*

higher debt higher expenses save less

higher stress active, lose
sleep worse weight,
eat better
510f0 43.:./
happier overall 0

66% vs. 53% less happy

48% 40%

more more
commitied motivated



Caregiving

Mom moved |
in today.

Please see footnote 1 on the Important Information page

@ 45%% 37% 27%
higher expenses save less highér debt
higher stress sleep worse gain weight
49% 43% 70%
less happy life satisfaction less leisure
decreases time

little to no impact



What leading employers are focused on

Expanded
definition of
well-being




Q&A



Important Information

1 Fidelity Investments Life Decisions Research online survey of more than 9,000 defined contribution plan participants recordkept by Fidelity and who are employed full time (more than 30 hours per week). The
research was completed in October 2016 by Greenwald & Associates, Inc., an independent third-party research firm. Fidelity also worked in collaboration with the Stanford Center on Longevity on the study.

2Analysis based on Fidelity Investments Life Decisions Research, a survey of 9K+ DC plan participants recordkept by Fidelity and who are employed full time. Survey conducted October 2016 by Greenwald &
Associates, Inc., an independent third-party research firm and in collaboration with the Stanford Center on Longevity on the study. Participants were asked to identify the most impactful event in their life over the past
12 months, as well as the effects it has had on four domains of their life (money, health, happiness job). The impact of each event was rated through 19 separate questions, including measures of debt, physical
activity, life satisfaction, and job performance. Each question offered 5 response options ranging from a strong negative impact (e.g., “my debt has skyrocketed”) to a strong positive impact (e.g., “my debt has
plummeted”). Individual responses were scored on a 5-point scale from -2 (strong negative impact) to +2 (strong positive impact). Responses to questions within each domain were summed to create domain-level
impact scores (ranging from -10 to +10) and domain-level impact scores were summed to create a net impact score (ranging from -40 to +40).

3Based on 296,700 responses from Fidelity Investments Financial Wellness Money Check-up from June-January 2016.

4Fidelity Markers of Financial Wellness Survey of more than 6,000 active Defined Contribution plan participants recordkept by Fidelity, who have input into household financial decisions. Conducted by CMI Research,
an independent third-party research firm. July 2016. Response rate was split among the generations as: 21% Millennials, 37% Generation X and 40% baby Boomers.

5About Fidelity’s Financial Wellness Score

These findings are the culmination of a yearlong research project with Strategic Advisers, Inc., a registered investment adviser and a Fidelity Investments company, which analyzed the overall financial wellness of
6,300 active retirement plan participants based on data collected through the Fidelity Financial Wellness Markers Survey, July 2016. Survey questions assessed objective and subjective indicators in four domains of
personal finance (budget, debt, savings/investment, and protection) as well as general feelings and demographic characteristics. All four domains contribute 25% each to the overall score, for a total of 100%. Overall,
the objective factors are assigned a total weight of 70% and overall subjective factors are weighted at 30%. The sum of all four domains yields a total score from 0 to 100, where 0 represents extreme financial distress
and 100 indicates the maximum level of financial wellness. Data collection was completed by CMI Research. Fidelity Investments was not identified as the survey sponsor. CMI Research is an independent research
firm not affiliated with Fidelity Investments.

SAbout Fidelity’s Financial Wellness Model

The Financial Wellness predictive model was created using a combination of survey data and Fidelity recordkeeping data representing different aspects of participant’s financial behavior and Defined Contribution (DC)
plan activity. It uses data from 6,000 participants who responded to the 2016 Financial Wellness survey, including their DC plan activity and the financial wellness score developed by Strategic Advisors (link to SAI
disclosure?). Behaviors within the DC plan are used to infer if a participant is well or unwell (based on SAIl score) using a Random Forest model. Each component of wellness (Savings, Budget, Debt, Protection, and
Overall) uses a separate model and has its own accuracy scores. Accuracy is calculated as the percent of correct classifications in the hold out sample, which is a random subset of the 6,000 survey respondents.

All investing involves risk, including the risk of loss.

For plan sponsor and investment professional use only. Not for use with plan participants.
Approved for use in Advisor and 401(k) markets. Firm review may apply.

Fidelity Brokerage Services LLC, Member NYSE, SIPC, 900 Salem Street, Smithfield, Rl 02917
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